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PROFESSIONAL EXPERIENCE 
Office of the Attorney General (OAG) for the District of Columbia May 2019 – Present Washington, DC 
Director of Communications  

Transformed OAG’s Office of Communications and the Office of Community Engagement into a collaborative and dynamic messaging and 
external relations apparatus advancing AG Racine’s public policy and legal goals and responding effectively to the needs of D.C. residents. 

● Serve as senior advisor to District of Columbia Attorney General Karl A. Racine and lead OAG’s external and public affairs operations
● Recruited and hired new members of the communications team, including speechwriter, digital specialist, and press spokesperson
● Direct and supervise a team of nine employees comprising the Office of Communications and the Office of Community Engagement
● Develop and lead all external communications, public messaging, brand and reputation management, and community outreach
● Train, mentor, and evaluate communicators who seek strategic earned media opportunities through proactive media relations

and community engagement professionals who enact strategies to engage and protect District residents
● Initiate and strengthen tactical engagement and strategic partnerships with community stakeholders, labor and business leaders,

State Attorneys General, D.C. Councilmembers and residents, and other local and federal government officials
● Distill complex legal and regulatory concepts into comprehensible and compelling narratives for lay audiences by directing the

drafting and finalization of press releases, factsheets, talking points, op-eds, speeches, social media, and other communications
● Develop communications strategies to identify, develop and engage broad and diverse audiences, including using specialty media,

such as Spanish-language outlets and community-based publications to reach people on their preferred platforms
● Accurately forecast public reactions to specific policy proposals, legal matters, and pending legislation and advise AG on strategies

to respond effectively to and manage those reactions
● Spearhead external outreach and public release plans for hundreds of law enforcement actions, policy initiatives, and community

engagement activities related to criminal justice, civil rights, consumer protection, and economic, social, and racial justice
● Elevate AG Racine’s and OAG’s profile in the press by placing numerous opinion pieces, securing profiles, and generating consistent

earned media coverage in print, radio and television local and national outlets

Consumer Financial Protection Bureau (CFPB)       April 2015 – May 2018 Washington, DC 
Senior Spokesperson (Spokesperson: 2015) 

Generated positive national and local media coverage for the CFPB through strategic messaging and proactive media relations. Leveraged  
relationships with key national media outlets to manage story narratives and protect the agency’s public image during times of heightened  
public and media scrutiny. Media trained CFPB leadership to successfully promote agency priorities and initiatives in the mainstream media. 

● Served as primary on-the-record spokesperson for all major CFPB announcements, including new regulations, law enforcement
actions, public events, and general inquiries about consumer financial products and services

● Led media strategy and built relationships with reporters and producers to secure appearances and features for the Director
and senior officials with the New York Times, Wall Street Journal, Washington Post, NPR, broadcast/cable TV, and wire services

● Conducted media training, and developed talking points and briefing memos for the Director and senior officials for
press interviews, press conferences, and congressional testimony

● Developed and executed overall communications playbook, including crisis strategy, for consumer finance issues such as student
loans, credit and deposit accounts, prepaid accounts, elder financial exploitation, arbitration, and consumer complaints

● Wrote and edited external and internal facing materials, such as press releases, speeches, op-eds, talking points, blogs,
social media posts, multimedia and video scripts, reports, internal staff communications, and website content

● Guided internal stakeholders and subject matter experts in the development of materials that ensure consistency with brand,
message, tone, and style to support agency initiatives and policy priorities

● Distilled and translated complex legal cases and regulatory concepts into digestible and impactful communications
● Served on LGBTQ, Latinx, and Immigrant Employee Affinity Groups and advised the Director on issues affecting those communities

SunShot Initiative, U.S. Department of Energy (DOE)  August 2013 - April 2015 Washington, DC 
Communications Lead (via Spire Communications) 

Implemented a proactive communications strategy, increasing online and social media presence, and cultivating thought leadership 
opportunities for SunShot officials to elevate SunShot’s achievements in the media, in DOE, and among external stakeholders.  

● Supervised a team of four communications staff and developed office-wide communications strategy and message framework
● Recruited and hired two new communications employees: graphic designer and online/digital communications specialist
● Drove results-oriented communications activities through strategic messaging, media training, creating stakeholder events,
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and building a robust online and social media presence 
● Created and executed national roll-outs of multimillion-dollar federal solar research and development funding opportunities
● Amplified success stories of funding awardees across local and national media outlets, in collaboration with DOE program offices
● Coordinated national stakeholder roll-outs promoting office accomplishments: SunShot Grand Challenge Summit, White House

announcements of public and private sector solar deployment commitments, and White House Solar Champions of Change Summit
● Wrote and edited talking points, speeches, press releases, newsletters, blogs, online content for Secretary of Energy,

Assistant Secretary for Energy Efficiency and Renewable Energy, SunShot Director, and White House staff (OSTP and DPC)
● Oversaw editorial direction and production for public information materials, such as fact sheets, reports, and public presentations

Qorvis Communications, LLC             November 2007 – July 2013 Washington, DC 
Senior Director (Director: 2009; Senior Associate: 2007-2008) 

Led and advised Qorvis' largest public affairs clients: American Chemistry Council’s “From Chemistry To Energy” campaign, Association of 
Equipment Manufacturers’ “I Make America” campaign, Americans for Transportation Mobility, American Cable Association, Wireless 
Innovation Alliance, Pew Financial Reform Project, HOPE NOW, Google, Microsoft, Raytheon, Pratt & Whitney, and Cisco.  

● Supervised and managed 12-person team; exercised administration for client accounts between $300K to $1M+ annually
● Developed integrated communications strategies for Fortune 50/100 companies and trade associations on issues related to

energy, manufacturing, transportation, technology, telecommunications, and finance
● Devised communications campaigns integrating website development, social media, paid advertising, relationship-building with

reporters, and identifying third-party advocates to serve as surrogates in the media
● Wrote communications plans, talking points, press releases and statements, opinion articles, and online content
● Planned and executed high-profile national and state-based influencer events, press conferences, panel discussions, and trade shows
● Generated business leads, developed business proposals, and pitched prospective clients

Office of U.S. Rep. Michael A. Arcuri January 2007 – November 2007 Washington, DC 
Senior Legislative Assistant 

● Managed and executed member’s policy agenda on the Transportation and Infrastructure Committee; provided counsel on
labor, economic development, appropriations, federal workforce, education, and science and technology policy issues

● Prepared committee hearing statements, talking points, floor speeches, policy memos, and constituent correspondence
● Organized district outreach events and fostered cooperation with local groups to promote effective action on policy issues
● Fielded meetings with constituents, interest groups, trade associations, and lobbyists on policy concerns and initiatives

U.S. House Committee on Science March 2006 – December 2006 Washington, DC 
Professional Staff 

● Responsible for oversight of legislative action taken by the Committee under the direction of the Chief of Staff
● Acted as Committee Markup Coordinator for all Full Committee meetings; instructed Committee support staff

in markup procedures, maintained official markup dockets, and prepared legislative reports
● Provided daily documentation to Committee staff of all congressional actions taken on pending relevant legislation
● Coordinated Committee actions regularly with House Parliamentarians, Office of Legislative Counsel, and House Floor staff

U.S. House Committee on Science       March 2004 – June 2006 Washington, DC 
Special Assistant to the Chief of Staff 

● Assisted in planning and execution of the National Summit on Competitiveness: Investing in U.S. Innovation, involving
Cabinet secretaries, agency officials, congressional representatives, and industry leaders

● Conducted legislative research, monitored committee hearings, staffed briefings and liaised between
Committee staff, House leadership, The White House, Department of Energy, and other government agencies

● Responsible for implementing administrative policies, strategies, operating plans, and budgets
● Supervised three Committee staff assistants and managed internship program

EDUCATION, FOREIGN LANGUAGE SKILLS, & HONORS 

University of Florida: B.A., Anthropology; Minor in Health Science Education; summa cum laude 

Spanish language: Native, fluent speaker and writer 

2016 – CFPB Director’s Mission Achievement Award – Highest award recognizing staff contributions to the CFPB’s mission 
2014 – The Huffington Post “40 Under 40 Latinos in American Politics” – Article recognizing Latinos doing exceptional work in politics 
2013, 2014 – DOE Certificates of Appreciation – Recognizing “dramatically increasing SunShot's media presence and Congressional 
outreach, demonstrated leadership, and commitment to furthering the goals of the SunShot Initiative, EERE, and the Department of 
Energy” and “outstanding work in support of the mission to broaden the solar energy community.” (Minh Le, SunShot Director) 




